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Public Service Media in Europe: A Comparative Approach
Dec 30 2019 Public service media (PSM) have
been the mainstay of Western European broadcasting for a number of decades. Yet despite a general
political consensus in favour of PSM, recent technological, economic and political changes have led to a
questioning of their value. This new collection of essays explores the history of PSM in selected European
countries, from their early establishment as the main media in many countries to charting their
transformation and evolution in recent years. The contributions consider the political, economic and
market-integration issues that impact PSM, while also highlighting the importance of the ideology that
originally accompanied PSM in its initial years, to see how relevant they are in the contemporary world.
The book consists of two complementary parts: Part I: Theoretical Aspects and Global Influences on Public
Service Media in Europe Part II: A Comparative Analysis of Public Service Media across Europe With
contributions from leading experts, the first part offers a thorough examination of the current concepts and
conditions that influence PSM in Europe. The second offers a comparative study of PSM in several
European countries including France, Germany, Italy, Poland, Spain and Sweden. Offering the most
comprehensive study of the field to date, Public Service Media in Europe will be useful for students and
researchers in public media, political communication, international and comparative media.
Social Media and Public Relations Jan 23 2022 Social media is having a profound, but not yet fully
understood impact on public relations. In the 24/7 world of perpetually connected publics, will public
relations function as a dark art that spins (or tweets) self-interested variations of the truth for credulous
audiences? Or does the full glare of the internet and the increasing expectations of powerful publics
motivate it to more honestly engage to serve the public interest? The purpose of this book is to examine the
role of PR by exploring the myriad ways that social media is reshaping its conceptualization, strategies, and
tactics. In particular, it explores the dichotomies of fake and authentic, powerless and powerful,
meaningless and meaningful. It exposes transgressions committed by practitioners—the paucity of digital
literacy, the lack of understanding of the norms of social media, naivety about corporate identity risks, and
the overarching emphasis on spin over authentic engagement. But it also shows the power that closely
networked social media users have to insert information and opinion into discussions and force "false PR
friends" to be less so. This timely, challenging, and fascinating book will be of interest to all students,

researchers, and practitioners in Public Relations, Media, and Communication Studies. Winner of the 2016
NCA PRIDE Award for best book
Public Policy and Media Organizations Aug 06 2020 Public policy thinking and implementation is both a
process of intellectual thought and rationale for governing. This book examines public policy and the
influence news media organizations have in the production and implementation of public policy. Part I
assesses the impact of political philosophy on public policy thinking and further discusses the meaning of
public policy in social democratic systems. It uses the riots that occurred across England in the summer of
2011 as a case-study to focus on how the idea of the ’Big Society’ was regenerated by government and used
as a basis for public policy thinking. Finally, it investigates how media organizations form news
representations of public policy issues that seek to contextualize and reshape policy manufactured for
public consumption. Part II provides a psychological exploration of the processes which explain the
connection between the media, the public and policy-makers. Does the ’common good’ really drive public
policy-making, or can group processes better explain what policy-makers decide? This second part of the
book explores how media workers’ professional identities and practices shape their decisions about how to
represent policy news. It also shows how the public identities and corporate interests of media
organizations shape their role as referees of public policy-making and how all this culminates in faulty
decision-making about how to represent policy news, polarization in public opinion about particular
policies, and shifts in policy-makers’ decisions.
Science in the Media May 03 2020 This timely and accessible text shows how portrayals of science in
popular media—including television, movies, and social media—influence public attitudes around messages
from the scientific community, affect the kinds of research that receive support, and inform perceptions of
who can become a scientist. The book builds on theories of cultivation, priming, framing, and media models
while drawing on years of content analyses, national surveys, and experiments. A wide variety of media
genres—from Hollywood blockbusters and prime-time television shows to cable news channels and satirical
comedy programs, science documentaries and children’s cartoons to Facebook posts and YouTube
videos—are explored with rigorous social science research and an engaging, accessible style. Case studies on
climate change, vaccines, genetically modified foods, evolution, space exploration, and forensic DNA testing
are presented alongside reflections on media stereotypes and disparities in terms of gender, race, and other
social identities. Science in the Media illuminates how scientists and media producers can bridge gaps
between the scientific community and the public, foster engagement with science, and promote an inclusive
vision of science, while also highlighting how readers themselves can become more active and critical
consumers of media messages about science. Science in the Media serves as a supplemental text for courses
in science communication and media studies, and will be of interest to anyone concerned with publicly
engaged science.
Agenda Setting Apr 01 2020 The role of the news media in defining the important issues of the day, also
known as the agenda-setting influence of mass communication, has received widespread attention over the
past 20 years. Since the publication of McCombs and Shaw's seminal empirical study, more than one
hundred journal articles and monographs have appeared. This collection exemplifies the major phases of
research on agenda-setting: tests of the basic hypothesis, contingent conditions affecting the strength of this
influence, the natural history of public issues, mass media influence on public policy, and the role of
external sources from the president to public relations staffs on the news agenda.
Public Media Management for the Twenty-First Century
Jul 17 2021 This book analyzes the challenges
facing public service media management in the face of ongoing technological developments and changing
audience behaviors. It connects models, strategies, concepts, and managerial theories with emerging
approaches to public media practices through an examination of media services (e.g. blogs, social networks,
search engines, content aggregators) and the online performance of traditional public media organizations.
Contributors identify the most relevant and useful approaches, those likely to encourage creativity,
interaction, and the development of innovative content and services, and discuss how such innovation can
underpin the continuation or expansion of public service media in the changing mediascape.
The Public Service Media and Public Service Internet Manifesto
Nov 01 2022 This book presents the

collectively authored Public Service Media and Public Service Internet Manifesto and accompanying
materials.The Internet and the media landscape are broken. The dominant commercial Internet platforms
endanger democracy. They have created a communications landscape overwhelmed by surveillance,
advertising, fake news, hate speech, conspiracy theories, and algorithmic politics. Commercial Internet
platforms have harmed citizens, users, everyday life, and society. Democracy and digital democracy require
Public Service Media. A democracy-enhancing Internet requires Public Service Media becoming Public
Service Internet platforms – an Internet of the public, by the public, and for the public; an Internet that
advances instead of threatens democracy and the public sphere. The Public Service Internet is based on
Internet platforms operated by a variety of Public Service Media, taking the public service remit into the
digital age. The Public Service Internet provides opportunities for public debate, participation, and the
advancement of social cohesion. Accompanying the Manifesto are materials that informed its creation:
Christian Fuchs’ report of the results of the Public Service Media/Internet Survey, the written version of
Graham Murdock’s online talk on public service media today, and a summary of an ecomitee.com
discussion of the Manifesto’s foundations.
Policing the Media Dec 10 2020 Drawing upon interviews, personal observations, and the author's blackand-white photographs of cops and the "clients, " Perlmutter describes the lives and philosophies of street
patrol officers. He finds that cops hold ambiguous attitudes toward their televisual comrades, for much of
TV copland is fantastic and preposterous. Copyright © Libri GmbH. All rights reserved.
Public Opinion Jun 23 2019 A penetrative study of democratic theory and the role of citizens in a
democracy, this classic by a two-time Pulitzer Prize-winner offers a prescient view of the media's function
in shaping public perceptions.
Public Television in Poland Apr 13 2021 This book examines the professional activity of public television
journalists in Poland operating in the still unstable system of a post-communist state, to demonstrate how
the media can work in the public interest to strengthen democracy. Drawing on in-depth interviews with
Telewizja Polska (TVP) journalists, the author shows how public television in Poland has become highly
politicised and commercialised, and must defend against constant attacks on its autonomy. She draws
parallels with the media systems in Hungary and the Czech Republic to analyse potential legal solutions
and to highlight how Poland’s journalists are subject to influences from the political class as well as from
the market – a situation brought about by flawed legislation, the absence of a political culture, an
inefficient internal regulating process, and lack of suitable training for the journalists themselves. Adding
an important perspective on recently developed media systems, this book will be an important resource for
scholars and students of journalism, media studies, media industries, politics and media history.
The Media and the Public Sphere Oct 20 2021 At the heart of modern democracy lies the public sphere,
which is most centrally shaped by those actors that integrate it discursively: the mass media. The media
draw together the different strands of political debates; they grant access to some actors and arguments
while excluding others and thus decisively mould the political process. In this book, Thomas Häussler
examines how the media reflect and react to the wider context in which they are embedded. More
specifically, he focuses on whether their discourse demonstrates systematic differences with regard to the
two main public sphere types that they co-constitute, according to deliberative theory, focussing in
particular on the work of Jürgen Habermas. The Media and the Public Sphere promotes a deeper and
more detailed understanding of the political process by foregrounding the complex relationships between
the media and the public discourse they constitute. It examines how the media co-create relationships of
power, analyses the structure of these discursive networks and illuminates the effects that different
deliberative coalition types have on political debates.
Media and Public Spheres Aug 30 2022 Using examples from the US, Europe and Asia,this collection
presentsempirical studies of print, recorded music, movies, radio, television and the Internetto reveal both
how media structure public spheresand how people use media to participate in the public sphere.
The Future of the Public's Health in the 21st Century
Sep 30 2022 The anthrax incidents following the 9/11
terrorist attacks put the spotlight on the nation's public health agencies, placing it under an unprecedented
scrutiny that added new dimensions to the complex issues considered in this report. The Future of the

Public's Health in the 21st Century reaffirms the vision of Healthy People 2010, and outlines a systems
approach to assuring the nation's health in practice, research, and policy. This approach focuses on joining
the unique resources and perspectives of diverse sectors and entities and challenges these groups to work in
a concerted, strategic way to promote and protect the public's health. Focusing on diverse partnerships as
the framework for public health, the book discusses: The need for a shift from an individual to a populationbased approach in practice, research, policy, and community engagement. The status of the governmental
public health infrastructure and what needs to be improved, including its interface with the health care
delivery system. The roles nongovernment actors, such as academia, business, local communities and the
media can play in creating a healthy nation. Providing an accessible analysis, this book will be important to
public health policy-makers and practitioners, business and community leaders, health advocates,
educators and journalists.
The Values of Public Service Media in the Internet Society Mar 13 2021 This book provides a global
overview of the challenges and opportunities faced by Public Service Media (PSM) organizations, including
the increasing power of digital platforms, changing consumption habits, and reforms on funding models. In
order to survive in the new, transforming media ecosystem, PSM organizations need to retain their core
values whilst also embracing new values stemming from society’s increasingly complex communication
needs and value systems. The contributions of 40 authors from three continents are grouped into three
areas in which PSM organizations can create value: innovation, governance and relation to the market, and
democratic reinforcement. The book illustrates how PSM can create value for different stakeholders, in
different contexts, and through different methods. Contributing to a better understanding of the role of
PSM in current media systems, PSM is shown as a key agent for the development of the public sphere and
democratic societies.
Policing and Media Mar 25 2022 This book examines the relationship between police, media and the public
and analyses the shifting techniques and technologies through which they communicate. In a critical
discussion of contemporary and emerging modes of mediatized police work, Lee and McGovern
demonstrate how the police engage with the public through a fluid and quickly expanding assemblage of
communications and information technologies. Policing and Media explores the rationalities that are
driving police/media relations and asks; how these relationships differ (or not) from the ways they have
operated historically; what new technologies are influencing and being deployed by policing organizations
and police public relations professionals and why; how operational policing is shaping and being shaped by
new technologies of communication; and what forms of resistance are evident to the manufacture of
preferred images of police. The authors suggest that new forms of simulated and hyper real policing using
platforms such as social media and reality television are increasingly positioning police organisations as
media organisations, and in some cases enabling police to bypass the traditional media altogether. The book
is informed by empirical research spanning ten years in this field and includes chapters on journalism and
police, policing and social media, policing and reality television, and policing resistances. It will be of
interest to those researching and teaching in the fields of Criminology, Policing and Media, as well as police
and media professionals.
Social Media and Public Relations Oct 08 2020 In Social Media and Public Relations: Eight New Practices
for the PR Professional, social marketing pioneer Deirdre Breakenridge teaches and demonstrates the eight
new skills and mindsets PR/marketing pros need to build brands and engage customers in a social world.
This concise, action-oriented book shows practitioners how to systematically expand their roles, improve
their processes, and sharpen their strategies to engage with today’s more sophisticated and socialized
customers. Drawing on her extensive client experience, Breakenridge helps you respond to consumers who
demand control over their own brand relationships… marry communications with technology more
effectively, and become your organization’s go-to resource on social technology decisions… reflect social
media realities throughout your policies and governance… generate greater internal collaboration,
eliminating silos once and for all… listen to consumers’ conversations, and apply what you’re learning…
build communications crisis plans you can implement at a moment’s notice… develop profound new
insights into how consumers construct and perceive their brand relationships.,. practice “reputation

management on steroids”… take the lead on identifying and applying metrics… and much more. For all PR,
marketing, and communications executives and professionals; and for students intending to enter these
fields.
The News and Public Opinion Jun 03 2020 The daily news plays a major role in the continuously changing
mix of thoughts, feelings and behavior that defines public opinion. The News & Public Opinion details these
effects of the news media on the sequence of outcomes that collectively shape public opinion, beginning with
initial attention to the various news media and their contents and extending to the effects of this exposure
on the acquisition of information, formation of attitudes and opinions and to the consequences of all these
elements for participation in public life. Sometimes called the hierarchy of media effects, this sequence of
outcomes describes the communication process involved in the formation of public opinion. Although the
media landscape is undergoing rapid change, key elements remain the same, and The News & Public
Opinion emphasizes these basic principles of communication established over decades of empirical social
science investigations into the impact of mass communication on public opinion. The primary audience for
this book is students, both advanced undergraduates and graduate students, as well as members of the
general public who want to understand the role of the news media in our civic life.
Public Sentinel Jun 15 2021 What are the ideal roles the mass media should play as an institution to
strengthen democratic governance and thus bolster human development? Under what conditions do media
systems succeed or fail to meet these objectives? And what strategic reforms would close the gap between
the democratic promise and performance of media systems? Working within the notion of the democratic
public sphere, 'Public Sentinel: News Media and Governance Reform' emphasizes the institutional or
collective roles of the news media as watchdogs over the powerful, as agenda setters calling attention to
social needs in natural and human-caused disasters and humanitarian crises, and as gatekeepers
incorporating a diverse and balanced range of political perspectives and social actors. Each is vital to
making democratic governance work in an effective, transparent, inclusive, and accountable manner. The
capacity of media systems and thus individual reporters embedded within those institutions to fulfill these
roles is constrained by the broader context of the journalistic profession, the market, and ultimately the
state. Successive chapters apply these arguments to countries and regions worldwide. This study brought
together a wide range of international experts under the auspices of the Communication for Governance
and Accountability Program (CommGAP) at the World Bank and the Joan Shorenstein Center on the
Press, Politics and Public Policy at Harvard University. The book is designed for policy makers and media
professionals working within the international development community, national governments, and
grassroots organizations, and for journalists, democratic activists, and scholars engaged in understanding
mass communications, democratic governance, and development.
Journalism and PR Sep 18 2021 Public relations and journalism have had a difficult relationship for over a
century, characterised by mutual dependence and - often - mutual distrust. The two professions have vied
with each other for primacy: journalists could open or close the gates, but PR had the stories, the contacts
and often the budgets for extravagant campaigns. The arrival of the internet, and especially of social media,
has changed much of that. These new technologies have turned the audience into players - who play an
important part in making the reputation, and the brand, of everyone from heads of state to new car models
vulnerable to viral tweets and social media attacks. Companies, parties and governments are seeking more
protection - especially since individuals within these organisations can themselves damage, even destroy,
their brand or reputation with an ill-chosen remark or an appearance of arrogance. The pressures, and the
possibilities, of the digital age have given public figures and institutions both a necessity to protect
themselves, and channels to promote themselves free of news media gatekeepers. Political and corporate
communications professionals have become more essential, and more influential within the top echelons of
business, politics and other institutions. Companies and governments can now - must now - become media
themselves, putting out a message 24/7, establishing channels of their own, creating content to attract
audiences and reaching out to their networks to involve them in their strategies Journalism is being
brought into these new, more influential and fast growing communications strategies. And, as newspapers
struggle to stay alive, journalists must adapt to a world where old barriers are being smashed and new

relationships built - this time with public relations in the driving seat. The world being created is at once
more protected and more transparent; the communicators are at once more influential and more fragile.
This unique study illuminates a new media age.
Public Space, Media Space Feb 09 2021 Public Space, Media Space asks how media saturation are
transforming public space and our experience of it. From the role of graffiti and Youtube videos of street
art in the Cairo revolution, to OOH (Out of Home) advertising, the book is diverse in its approach and
global in its coverage.
The Business of Media Nov 20 2021 The Business of Media presents the critical, yet careful, analysis of the
rapidly changing media industry that students need in order to get behind the headlines and understand
our increasingly media-saturated society. The writing is clear and jargon-free, accessible to undergraduates
without requiring a background in economics.
Public Policies in Media and Information Literacy in Europe
May 15 2021 Public Policies in Media and
Information Literacy in Europe explores the current tensions in European countries as they attempt to
tackle the transition to the digital age, providing a comparative and cross-cultural analysis of Media and
Information Literacy (MIL) across Europe. This book takes a long-term perspective over the development
of media education in Europe, and includes an appraisal of media, information, computer and digital
literacies as they coalesce and diverge in the public debate over twenty-first-century skills. The contributors
assess the various definitions of media and information literacy as a composite notion whose evolution as a
cross-cultural phenomenon reveals various trends and influences in Europe. Throughout, this volume
offers an in-depth coverage of MIL with all the different dimensions of policy-making, from legal
frameworks to training, funding, evaluation and good practices. The authors propose modeling current
MIL governance trends in Europe and conclude with a call for alternative and collective frames of research
that they hope will influence policy-makers and other stakeholders, especially in terms of MIL governance.
This collection is ideal for students and researchers of MIL, as well as policy makers, educators and
associations interested in MIL in the digital age.
The Handbook of Public Sector Communication Sep 26 2019 A multidisciplinary collection on global public
entity strategic communication Research into public sector communication investigates the interaction
between public and governmental entities and citizens within their sphere of influence. Today’s public
sector organizations are operating in environments where people receive their information from multiple
sources. Although modern research demonstrates the immense impact public entities have on democracy
and societal welfare, communication in this context is often overlooked. Public sector organizations need to
develop “communicative intelligence” in balancing their institutional agendas and aims of public
engagement. The Handbook of Public Sector Communication is the first comprehensive volume to explore
the field. This timely, innovative volume examines the societal role, environment, goals, practices, and
development of public sector strategic communication. International in scope, this handbook describes and
analyzes the contexts, policies, issues, and questions that shape public sector communication. An
interdisciplinary team of leading experts discusses diverse subjects of rising importance to public sector,
government, and political communication. Topics include social exchange relationships, crisis
communication, citizen expectations, measuring and evaluating media, diversity and inclusion, and more.
Providing current research and global perspectives, this important resource: Addresses the questions
public sector communicators face today Summarizes the current state of public sector communication
worldwide Clarifies contemporary trends and practices including mediatization, citizen engagement, and
change and expectation management Addresses global challenges and crises such as corruption and
bureaucratic roadblocks Provides a framework for measuring communication effectiveness Requiring
minimal prior knowledge of the field, The Handbook of Public Sector Communication is a valuable tool for
academics, students, and practitioners in areas of public administration, public management, political
communication, strategic and organizational communication, and related fields such as political science,
sociology, marketing, journalism, and globalization studies.
Public Service Media in Europe Apr 25 2022 Contributing to a rethink of Public Service Media, this book
combines theoretical insights and legal frameworks with practice, examining theory and policy

development in a bottom-up manner. It explores the practices of Public Service Media across Europe,
assessing the rules that govern Public Service Media at both the EU and the National Member State level,
identifying common trends, initiated by both the European Commission and individual countries,
illustrating the context-dependent development of Public Service Media and challenging the theories of
Public Service Broadcasting which have developed an ideal-type public broadcaster based on the wellfunded BBC in an atypical media market. Seeking to further explore the actual practices of Public Service
Media and make recommendations for the development of more sustainable policies, this book offers case
studies of rules and practices from across a variety of EU Member States to consider the extent to which
public broadcasters are making the transition to public media organisations, and how public broadcasters
and governments are shaping Public Service Media together. This book is a must-read for all scholars who
take an interest in Public Service Media, media policy and media systems literature at large. It will also be
of interest to practitioners working in government, Public Service Media and commercial media.
Social Media and the Public Interest Nov 28 2019 Facebook, a platform created by undergraduates in a
Harvard dorm room, has transformed the ways millions of people consume news, understand the world,
and participate in the political process. Despite taking on many of journalism’s traditional roles, Facebook
and other platforms, such as Twitter and Google, have presented themselves as tech companies—and
therefore not subject to the same regulations and ethical codes as conventional media organizations.
Challenging such superficial distinctions, Philip M. Napoli offers a timely and persuasive case for
understanding and governing social media as news media, with a fundamental obligation to serve the
public interest. Social Media and the Public Interest explores how and why social media platforms became
so central to news consumption and distribution as they met many of the challenges of finding
information—and audiences—online. Napoli illustrates the implications of a system in which coders and
engineers drive out journalists and editors as the gatekeepers who determine media content. He argues that
a social media–driven news ecosystem represents a case of market failure in what he calls the algorithmic
marketplace of ideas. To respond, we need to rethink fundamental elements of media governance based on
a revitalized concept of the public interest. A compelling examination of the intersection of social media and
journalism, Social Media and the Public Interest offers valuable insights for the democratic governance of
today’s most influential shapers of news.
The Media, the Public and the Great Financial Crisis
Jan 11 2021 This book explores the impact of the
print and broadcast media on public knowledge and understanding of the 2008 Great Financial Crisis. It
represents the first systemic attempt to analyse how mass media influenced public opinion and political
events during this key period in Britain's economic history. To do this, the book combines analysis of media
content, focus groups with members of the public and interviews with leading news journalists and editors
in order to unpack the production, content and reception of economic news. From the banking crisis to the
debate over Britain's public deficit, this book explores the key role of the press and broadcasting in shaping
public understanding and legitimating austerity through both short and long term patterns of media
socialisation.
Screening the Public Sphere Sep 06 2020 For centuries, democracy and development have steered the
imagination of governments, citizens, intelligentsia and policymakers alike. Democracy without free media
is a contradiction, while development without democracy is futile. Highlighting the power and significance
of contemporary media, this book deconstructs news and news-making on Indian television. In exploring
the concepts of ‘sense-making’ and ‘meaning-generation’, it examines how news and the dissemination of
information and opinion influence the public sphere, participatory democracy, citizenship and civil society.
Providing an original interpretation of the paradigmatic shifts in news content and newsroom practices,
this book focuses on changing ownership patterns, increasing ‘entertainmentalization’ of news and the
resultant ‘developmental reportage deficit’. At the same time, it confronts the uneasy and critical
consequences of commercialization and rising sensationalism in news media. Finally, it discusses the role of
Public Service Broadcasting, journalistic ethics, objectivity, and the politics of language and ideology in the
media today, pointing to the need for greater diversity of content on the one hand and an emphasis on
public interest in media policy-making, on the other. Drawing upon comprehensive empirical data, the

democracy–media–development relationship is demonstrated through critical analyses of the media’s
coverage of recent news events. This includes exhaustive content examination of news programmes on all
major news channels of India, surveys with media experts and news professionals by way of questionnaires,
and interviews with the audience to gauge the impact of media content on their understanding of social,
political and economic issues. This volume will be especially useful to those in journalism, media and
communication studies, as also to students of political science, sociology and economics.
Social Work, the Media and Public Relations (Routledge Revivals)
Mar 01 2020 Over the past few decades,
relationships between social workers and the media have become increasingly challenging. Social workers
feel aggrieved by media reporting of their profession and believe that journalists lack sufficient knowledge
and experience of the social services to report matters adequately and sensitively, whilst some journalists
have urged social workers to adopt a more proactive public relations strategy. This book, first published in
1991, analyses the causes and consequences of the negative portrayal of social work within the media and
considers various ways in which this image might be improved. The authors consider a variety of
developments during the 1990s designed to redress imbalances in media reporting and present a more
accurate picture of social workers and the people with whom they work. This title remains very relevant in
light of the high profile cases related to the social service that continue to feature in the British press, and
will be of particular value to students and researchers with an interest in the relationship between the
media and social policy.
Public Relations and Participatory Culture
Aug 25 2019 While public relations practitioners have long
focused on the relationship between organizations and their stakeholders, there has never been a time when
that relationship was so dominated by public participation. The new model of multiple messages
originating from multiple publics at varying levels of engagement is widely acknowledged, but not widely
explored in scholarly texts. The established model of one-way communication and message control no
longer exists. Social media and an increasingly participatory culture means that fans are taking a more
active role in the production and co-creation of messages, communication, and meaning. These fans have
significant power in the relationship dynamic between the message, the communicator, and the larger
audience, yet they have not been defined using current theory and discourse. Our existing conceptions fail
to identify these active and engaged publics, let alone understand virtual communities who are highly
motivated to communicate with organizations and brands. This innovative and original research collection
attempts to address this deficit by exploring these interactive, engaged publics, and open up the
complexities of establishing and maintaining relationships in fan-created communities.
Public Service Broadcasting and Media Systems in Troubled European Democracies
Jul 29 2022 This book
provides the most recent overview of media systems in Europe. It explores new political, economic and
technological environments and the challenges they pose to democracies and informed citizens. It also
examines the new illiberal environment that has quickly embraced certain European states and its impact
on media systems, considering the sources and possible consequences of these challenges for media
industries and media professionals. Part I examines the evolving role of public service media in a
comparative study of Western, Southern and Central Europe, whilst Part II ventures into Europe’s
periphery, where media continues to be utilised by the state in its quest for power. The book also provides
an insight into the role of the European Union in preserving the independence and neutrality of public
service media. It will be useful to students and researchers of political communication and international
and comparative media, as well as democracy and populism.
Media and Public Attitudes Toward Migration in Europe
Aug 18 2021 This comparative volume provides
a comprehensive cross-national account of media coverage and public attitudes toward migration both
within and into the European Union. Using empirical research from across Germany, Hunary, Poland,
Spain, Sweden, and the United Kingdom, Media and Public Attitudes Toward Migration in Europe offers
an in-depth exploration of one of the most prominent social and political topics of the decade in Europe.
Drawing on a large scale, cross-national panel survey, experiments, and media content analysis of
migration discourse in both traditional news media and social media, expert contributors from across the
continent investigate topics such as the linguistic features of migration coverage, the public perception of

migrants, and the effects of journalistic communication strategies. Other topics addressed include a
discussion of news framing effects on migration coverage and politicians’ postings on social media coverage
about the issue. This is a valuable resource for academics, students, and policymakers interested in media
coverage of migration, news framing effects, and public attitudes to migration generally. .
Public Policy and the Mass Media Jun 27 2022 The mass media are playing an increasingly central role in
modern political life that expands beyond their traditional function as mediators between the world of
politics and the citizens. This volume explores the extent and circumstances under which the media affects
public policy; whether the political impact of the media is confined to the public representation of politics
or whether their influence goes further to also affect the substance of political decisions. It provides an indepth understanding of the conditions under which the media might, or might not, play a role in the policy
process and what the nature of their influence is. Bringing together conceptual and methodological
approaches from both political science and communications studies, this book presents an interdisciplinary
perspective. It presents empirical evidence of the processes involved in the interaction between mass
communication and policy and features case studies from Western Europe and the US and across different
policy fields. The book will be of interest to students of public policy, political communication and
comparative politics.
The Public and Their Platforms Jul 05 2020 Cutting across multiple disciplines, this book maps out a new
role for the public sociologist in the post-COVID world. It envisions a new kind of public sociology that
brings together “the digital” and the “physical” to create public spaces where critical scholarship and
active civic engagement can meet in a mutually reinforcing way.
Public Service Media and Policy in Europe Nov 08 2020 Public Service Media and Policy in Europe
provides an in-depth account of EU policies in the area of public service broadcasting, focusing mainly on
the application of the European State aid rules. The book discusses when, how and with what impact the
European Commission deals with public service broadcasting. There is an element of fear towards the
intervention of the European Commission, and a worry that it is overly focused on economic goals to the
detriment of public interest objectives. More specifically, the fear exists that 'Europe' might hamper the
evolution from public service broadcasting to public service media and introduce harmonized European
rules for public service broadcasting. Private media companies have lobbied extensively against the
expansion of public broadcasters' tasks and for a European straitjacket in this regard. Karen Donders
evaluates whether the European Commission has indeed satisfied private sector interests by marginalising
public broadcasters, or whether it has in fact contributed to the emergence of a public service media
project.
Public Interest and Private Rights in Social Media Oct 27 2019 Social media has an increasing role in the
public and private world. This raises socio-political and legal issues in the corporate and academic spheres.
Public Interest and Private Rights in Social Media provides insight into the use, impact and future of social
media. The contributors provide guidance on social media and society, particularly the use of social media
in the corporate sector and academia, the rising influence of social media in public and political opinion
making, and the legal implications of social media. The Editor brings together unusual perspectives on the
use of social media, both in developed and developing countries. This title consists of twelve chapters, each
covering a salient topic, including: social media in the context of global media; the First Amendment and
online calls for action; social media and the rule of law; social networks and the self; social media strategy
in the public sector; social media in humanitarian work; social media as a tool in business education; social
media and the ‘continuum of transparency’; business and social media; making a difference to customer
service with social media; social analytics data and platforms; and altruism as a valuable dimension of the
digital age. Provides a guide to the key components of corporate and academic use of social media Offers
technological and non-technological, legal, and international perspectives Considers socio-political impact
and legal issues
Media Consumption and Public Engagement Dec 22 2021 Democracy is based on the belief that the media
gets the attention of voters. But is this plausible in an age of multiplying media, disillusionment with the
political system and time-scarcity? This book addresses this question, and charts experiences of 'public

connection'.
The Public Space of Social Media Jan 29 2020 Social media is restructuring urban practices–through adhoc experimentation, commercial software development, and communities of participation. This book is the
first to consider how practices contained within social media are situated within a larger genealogy of
public space, including theories of communal identity, civitas and democracy, the fete, and self-expression.
Through empirical research, the actual social practices of participants of networked publics are described
and analyzed. Documenting how online counterpublics use the Internet to transmit classified photos,
mobilize activists, and challenge the status quo, Tierney argues that online activities do not stop in online
conversations; they are physically grounded through mobile GPS coordinates which are then transformed
into activities in physical space—the street, the plaza, the places where people have traditionally gathered to
demonstrate and express their opinions publicly.
The Media and The Public Feb 21 2022 The Media and the Public explores the ways a range of media,
from the press to television to the Internet, have constructed and represented the public. Provides a new
synthesis of recent research exploring the relationship between media and their publics Identifies ways in
which different publics are subverting the gatekeeping of mainstream media in order to find a voice and
communicate with others Situates contemporary media-public discourse and relationships in an historical
context in order to show the origin of contemporary public/political engagement Creates a theoretical
expansion on the role of the media in accessing or denying the articulation of public voices, and the ways in
which publics are harnessing new media formats to produce richer and more complex forms of political
engagement
Public Relations Democracy Jul 25 2019 This book looks at the rapid expansion of professional public
relations and discusses its effects on the mass media and political process.
Citizen Media and Public Spaces May 27 2022 Citizen Media and Public Spaces presents a pioneering
exploration of citizen media as a highly interdisciplinary domain that raises vital political, social and ethical
issues relating to conceptions of citizenship and state boundaries, the construction of publics and social
imaginaries, processes of co-optation and reverse co-optation, power and resistance, the ethics of witnessing
and solidarity, and novel responses to the democratic deficit. Framed by a substantial introduction by the
editors, the twelve contributions to the volume interrogate the concept of citizen media theoretically and
empirically, and offer detailed case studies that extend from the UK to Russia and Bulgaria and from
China to Denmark and the liminal spaces within which a growing number of refugees now live. A rich new
domain of scholarship and practice emerges out of the studies presented. Citizen media is shown to
embrace both physical and digital interventions in public space, as well as the sets of values and agendas
that influence and drive the practices and discourses through which individuals and collectives position
themselves within and in relation to society and participate in the creation of diverse publics. This book will
be of interest to students and researchers in media and communication studies, particularly those studying
citizen media, media and society, journalism and society, and political communication. Cover image:
courtesy of Ruben Hamelink
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